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Mind Map for COMM365: Marketing Research

~ Marketing research designs
~ Insight community

Mar-
keting
Research
Process

~ Marketing research process
~ Value of information
~ Direct Mailing

Marketing research definition
Decision
~ Information

Intro-
:{\\t:;;:; Prize duction

How to interpret the regression
estimates

~1In R: Im() for multiple
regression

~ summary(mod), mod$fit,
mod$res

R basic operations: read.csv(),
summary(), hist(), table(),
plot(), etc

— Hypothesis testing practice:
t.test(), chisq.test(), aov(),
cor.test()

Regression definition and
general form
Getting a good fit: R-squared

~ Variable transformations to get
a linear relationship

~ Regression model significance:
F-test

~ Most significant components:
ANOVA

Model estimates interpretation
linear model, log-linear model,
log-log model

~ Fitted values and residuals

~ What is a good regression model
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~ Bank note
~ Focous Groups

T Fropantion rechmiques Methods

— ZMET

WWW.comm365mr . com

— Observe vs. ask
— Observation methods
“Most Open-Minded Prof”

Obser- Correlation and causation

Experiment design
Validity in experiment design

vation ~ Negotiation experiment

Three research approaches
Two data sources

- Big data evolution

~ iPhone 4

Qual-
itative imen-
a — Secondary data sources
Methods tation Data Tovical applictions of
Online dating services
RESEARCH Sources
METHODS

1\"16&8111‘e— Concept of measurement
Nominal, Ordinal, Interval,
ment

Ratio
— Attitude measurement scales

RESEARCH Data CoOL-
OVERVIEW LECTION

Marketing
Research Critical [

— iPhone Product Line

. . — Car Dealership
Thinking /St
Politial Election Prediction
Diamond Industry
Online Travel Agency

— Population vs. sample

— Sampling methods: probability

. /non-probability

Sampling RS R—
cluster sampling

Determining sample size

Nielsen TV ratings

by
Chunhua Wu

~ Sponsored Search Advertising
~ Name Your Own Question

RESEARCH

Diamond
PRACTICE

Pricing

Research areh question
. - e of marketing research
Project - Rese

DAtaA
ANALYSIS

arch methods
Data analysis
Research findings
Actionablel!

ional

Data B
Analysis
Overview

Regres-
sion
Multiple D
- ata
Regres-
sion Hy_
pothesis
Testing

Input ~ Data analysis tools
nond industry
and

Diamond is Forever”
Summary

Chi-
Data

square
(ieqt ii=iiest) o Sum- ~ Software installation
E€SE means mar Data input
Testing for association between 4 Transformation
nominal scales: Chi-square test Frequency
— Presidentia ates — Histogram
— Testing for equal means — Tabulation
ANOVA — Plots

— Correlation test

ndmap
ing concepts
single mean: t-test

o
means: t-test (non vs. paired)
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